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Jesica Aquila Tenggono NRP. 1423015117. Sikap Followers 
@BashaMarket Mengenai Event “Limbo” Basha Market 
Penelitian ini bertujuan untuk mengetahui bagaimana sikap followers 
@bashamarket mengenai event Limbo Basha Market yang merupakan 
wadah bagi berbagai produk kreatif lokal menjual ataupun memperkenalkan 
produk mereka secara kreatif. Teori yang digunakan pada penelitian ini 
mengacu pada model komunikasi Lasswell yang didalamnya terdapat proses 
komunikasi berupa efek dan lebih terfokus pada tahap afektif. Hasil sikap 
yang diketahui merujuk pada dua jenis, yaitu sikap positif atau sikap 
negatif. Sikap diukur melalui lima indikator keberhasilan event, yaitu lokasi, 
kompetisi, hiburan, biaya dan cuaca. Penelitian ini menggunakan 
pendekatan kuantitatif dan jenis penelitian deskriptif. Selain itu peneliti 
menggunakan kuisioner sebagai metode pengumpulan data dan purposive 
sampling sebagai teknik penarikan sampelnya. Hasil penelitian ini 
menunjukkan sikap followers Basha Market cenderung positif atau 
menyukai event Limbo Basha Market. 
 







Jesica Aquila Tenggono NRP. 1423015117. Attitude of Followers Basha 
Market Regarding The “Limbo” Basha Market Event. 
This study aims to reveal how the attitude of @bashamarket followers 
regarding the Limbo Basha Market event is a forum for various creative 
local products to sell or introduce their products creatively. The theory used 
in this study refers to the Lasswell communication model in which there is a 
communication process in the form of effects and is more focused on the 
affective stage. The known attitude refers to two types, namely positive 
attitudes or negative attitudes. Attitudes are measured through five 
indicators of event success, namely location, competition, entertainment, 
cost, and weather. This study uses a quantitative approach and descriptive 
type of research. In addition, researchers used questionnaires as a method of 
collecting data and purposive sampling as a technique for sampling. The 
results of this study indicate that Basha Market followers' attitudes tend to 
be positive or like the Limbo Basha Market event. 
 
Keywords: Attitude, Event, Followers 
 
 
 
